US Economic Indicators:
Consumer Credit

Yardeni Research, Inc.

August 7, 2018

Dr. Edward Yardeni
516-972-7683
eyardeni @yardeni.com

Debbie Johnson
480-664-1333
djohnson@yardeni.com

Mali Quintana
480-664-1333
aquintana@yardeni.com

Please visit our sites at
www.yardeni.com
blog.yardeni.com

thinking outside the box




Table Of Contents

Consumer Credit Outstanding

1
Change In Consumer Credit 2
Consumer Credit & Personal Saving 3
Consumer Credit Motor Vehicle Loans 4
Consumer Credit 5-6
Household Debt Service Ratio 7

August 7, 2018/ Consumer Credit Yardeni Research, Inc.

www.yar deni.com



Consumer Credit Outstanding
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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board.
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Change In Consumer Credit

Figure 2.
45 45
1 CONSUMER CREDIT OUTSTANDING* -
1 (monthly change, billion dollars, sa) i
30 —- il -— 30
] Total (10.2) I
15 —- -— 15
] H Jun i
O ] LHHJ HHJ—'J H I O
-15 —- -— -15
30 T T T T T T T T T T T T T T T T T T T 30
2000 * 2001 * 2002 " 2003 " 2004 " 2005 " 2006 " 2007 ' 2008 " 2009 " 2010 " 2011 " 2012 " 2013 " 2014 " 2015 " 2016 ' 2017 " 2018 ' 2019
20 20

Revolving Credit (-0.2)
10— — 10

0 - . WWH}WTMHHHHMM I HWUHHUHHHUWWWM v I
m u ﬂﬂm M

2000 1 2001 2002 12003 T 2004 1 2005 T 2006 T 2007 T 2008 T 2009 12010 12011 2012 2013 T 2014 T 2015 T 2016 ' 2017 T 2018 T 2019

Nonrevolving Credit (10.4)

Ml i, L g

-10 —-10

yardeni.com

220 -20
2000 | 2001 12002 12003 T 2004 T 2005 12006 ' 2007 T 2008 T 2000 ' 2010 T 2011 T 2012 T 2013 T 2014 T 2015 T 2016 T 2017 T 2018 T 2019
* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board.
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Consumer Credit & Personal Saving

Figure 3.
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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board and Bureau of Economic Analysis.
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* Break-adjusted level series are calculated by Haver Analytics using the level data and the break-adjusted percent changes reported by the FRB.
Source: Federal Reserve Board and Bureau of Economic Analysis.
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Consumer Credit Motor Vehicle Loans

Figure 5.
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Figure 6.
1.2 1.2
CONSUMER CREDIT OUTSTANDING: MOTOR VEHICLE LOANS
J (trillion dollars, nsa) Q|
1.0 — 1.0
8 — - .8
6 — — .6
Latest (1.1)
4 — 4
2 — — .2
0 yardeni.com 0
" 4345 47 49 51 53 55 57 59 61 63 65 67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 01 03 05 07 09 11 13 15 17 19 21
Source: Federal Reserve Board.
Page 4/ August 7, 2018/ Consumer Credit Yardeni Research, Inc.

www.yar deni.com



Consumer Credit

Figure 7.
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* Nonrevolving credit includes auto and student loans.
*#*  Credit cards.
Source: Federal Reserve Board.
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Consumer Credit

Figure 9.
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Source: New York Fed Credit Panel.
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Household Debt Service Ratio

Figure 11.
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Source: Federal Reserve Board.
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